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Food tourism is a term that is used for a trip or vacation when the food is in focus, for 

example when you travel to a food festival or your primary goal with your trip is the food. 

(Hall&Sharples,2003, p.10). A problem with food tourism is that a place who wants to 

develop their food in tourism can’t do that if the food is not particularly special for the place 

or overall, a good example here is that you mainly perhaps travel to vineyards because you 

like to taste good wine?  

The problem with Kosterhavet Marine National Park is that they have only the food, but it’s 

not special. If you want shrimps or oysters you can get them anywhere and not particularly 

from Koster and people often wont go to a special place just to eat, especially if they can get 

the food elsewhere, closer to their homes. The problem I want to address is how you can 

make the food at Koster to engage in other activities.  

I’m going to take in a few examples from the town Lidkoping, where we can see different 

kinds of food tourism who grows, when combined with other aspects. Läckö Castle is a big 

and famous destination close to Lidkoping. Close to the castle a naturum was built, who 

works a bit as a hotel for tourists that wants to stay longer at their visit. Here you can also eat, 

and the food is all local products. They use crops from the big castle garden, fish from lake 

Vänern and meat from nearby farmers. (naturum.läcköslott.se, u.å.)  

We can also look at Lidkopings big town square, where we find an old town hall, in where the 

tourism centre lies and a café. This café has a few visitors, but even more due to its location. 

Every Wednesday and Saturday there are a local market in the square, which leads to more 

visitors at the café. In the summer it usually is held a theatre guiding tour around Lidkoping, 

where actors dramatize scenes and happenings in Lidkopings history. It’s a very special event 

which many people, local and from other places go to. This tour usually takes one hour and 

starts conveniently at the old town hall and stops at the town hall. What are most people after 

a fun one-hour tour? Probably tired, thirsty and hungry, what better place to go then the café 

at the same location?  

If you look around in Lidkoping you find a lot of events and special days, and everyone has 

some food aspect in it. The difference from Koster is that Koster wants to develop food 

tourism and Lidkoping does not. However, the food tourism in Lidkoping grows when other 

events take place in cooperation with food and that is something one could use also for 

Koster. 

Maybe start little and have a festival/bigger market at Koster? Get a theme and have all 

different kinds of local people participate. In Lidkoping they have every year a day called, 

“Feeling good day” where all kinds of people come. Local craftsmen, garden clubs, theatre 

and dance groups etc. (Lidköpingsnytt.nu, 2018) 

If one should host such an event at Koster many local fishers or restaurants owners could be 

there to market their place or their products. People from places nearby could also participate, 

like from Stromstad and such, and therefore would also Koster be marketed in other places 

and if a place is well known, like Läckö Castle, it’s easier to develop special food tourism 

around it.  
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